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Retail sales declined further in October

* Realretail sales fellby 0.6% yoy in October after contracting by 0.4% in September. The outcome was better than our forecast
(-0.9%) but slightly weaker than the market forecast (-0.5%). Like previous months, poor performances from hardware, paint
and glass and pharmaceuticals were the leading cause of the contraction.

Table 1: Retail sales

Latest Previous Forecasts 3 mnths 2022
Real (yoy%) -0.6 -0.4 -0.9 -0.5
Real (mom¥% or qoq¥% sa) 0.4 0.2 0.5 -1.4 22
Nominal (yoy%) 6.1 6.4 5.6 1.3 7.3

Source: Stats SA and Nedbank calculations

e Sales on five of the seven sub-categories fell, shaving a combined 1.2 percentage points (pps) off the total figure. Textiles and
clothing, alongside household furniture, appliances, and equipment, held up throughout the month and continued to provide
much-needed upward support to retail trade. Furniture and appliances grew by 1.5% yoy, the same as in September, while
textiles and clothing eased to 3% from 4.4% in the previous month.

» Onaseasonally adjusted basis, retail sales expanded by 0.4% mom, stronger than the 0.2% increase recorded in September.

e Over the three months to October, total sales were up by 0.3% y-o-y, driven mainly by higher contributions from general
dealers, textiles and clothing; as well as furniture and appliances.

e For the year to date, retail sales continued to slow, moderating to a growth rate of 2.2% from 2.5% in September. All sub-
categories were up except for pharmaceuticals and hardware, paint and glass.

Chart 1: Headline retail sales Chart 2: Weak consumer confidence weighs on sales growth
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e Retail sales will likely pick up slightly in the last two months of the year, following the slight uptick in the FNB/BER consumer
confidence indicator in Q4. Nonetheless, underlying consumer confidence remains weak, hurt by growing strain on household
incomes due to high inflation, rising interest rates, and weak job prospects. Within this context, retail sales are expected to
weaken further in 2023.
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Table 2: Retail sales per type of store

Weights Oct-22 Aug-22-
Oct-22
% of mom% yoy yoy% pps yoy pps
total (sa) % contr % contr
General dealers 43.8 = -0.3 25 11 26 11
Specialised food, beverages & tobacco 8.8 = -2.3 -53 -0.5 50 0.4
Pharmaceuticals, medical goods, cosmetics & toiletries 7.8 = -34 -35 -0.3 -0. 0.0
Textiles, clothing & footwear 15.1 = 30 43 0.6 7.5 11
Furniture, appliances & equipment 4.8 = 1.5 20 0.l 2.5 0.
Hardware, paint & glass 9.6 = -4.8 -7.3 -0.7 -73 | -07
All other 10.2 = -0.7 | -0.4 0.0 0.2 0.0
Total 100.0 0.4 -0.6 0.3 0.3 2.2 2.2

Source: Stats SA
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DISCLAIMER

The information furnished in this report (the “report”). which information may include opinions. estimates. indicative rates. terms.
price quotations and projections. reflects the existing judgment of the author(s) and the prevailing market conditions as at the
date of this report. which judgment and conditions are subject to change without notice. modification or amendment. This report
does not necessarily reflect the opinion of Nedbank Limited ("Nedbank”). The information herein has been obtained from various
sources. the accuracy and/or completeness of which Nedbank does not guarantee and for which Nedbank accepts no liability.

Any prices or levels contained herein are preliminary and indicative only and do not represent bids or offers. These indications are
provided solely for your information and consideration. The information contained in this publication may include results of
analyses from a quantitative model which represent potential future events that may or may not be realised. and is not a complete
analysis of every material fact representing any product. Any estimates included herein constitute Nedbank's judgment as of the
date hereof and are subject to change without any notice. Nedbank and/or its affiliates may make a market in these instruments
for our customers and for our own account. Accordingly. Nedbank's may have a position in any such instrument at any time.

Nedbank recommends that independent tax. accounting. legal and financial advice be sought should any party seek to place any
reliance on the information contained herein. This report is intended for use by professional and business investors only. It may not
be considered as advice. recommendation or an offer to enter into or conclude any transactions. This report has been prepared
for general dissemination and information purposes only and may not be construed as an offer to buy or sell or a solicitation of an
offer to buy or sell any financial instruments or to participate in any particular trading strategy in any jurisdiction. Any additional
information relative to any financial instruments and/or financial products reviewed in this report is available upon request.

All rights reserved. Any unauthorised use or disclosure of this report is prohibited. This report may not be reproduced without the
prior written consent of Nedbank. The information contained in this note is intended solely for the recipient and may not be
distributed by the recipient.

All trademarks. service marks and logos used in this report are trademarks or service marks or registered trademarks or service
marks of Nedbank or its affiliates.
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